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Abstract: The aim of the study was to learn about parents' attitudes and behaviours towards cybersecurity related to posting images of their
children online, known as sharenting. The study focused on the opinions, habits and awareness of parents living in Poland who have at least
one child under the age of 18. The study was based on quantitative research conducted among Polish parents. A quantitative diagnostic
survey method was used, employing a standardised questionnaire. The survey was made available online via Google Forms. A random
sample was used to ensure the representativeness of the results. The starting point of the study is a synthetic description of attitudes towards
sharenting and the role of the modern family, with particular emphasis on intimate relationships, in the context of the literature and available
data. It is advisable to take action as part of social campaigns to raise public awareness of cyber security threats and the rights of children
regarding the publication of their image.
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1. Introduction 4, Results of the empirical analysis

This report concerns the analysis of a section of the Table 1. Social assessment of the effects of sharenting on children
author’s research on the cognitively significant issue of sharenting. City Rural Female Male
It refers to sharing images of children in the media, currently mainly areas
on social media [1,2]. This phenomenon, considered from the N % N | % N | % N | %
perspective of family sociology and cybersecurity, is a subject of Very 4 0,9% | 3 04% | 1 02% |5 1,1%

contemporary academic interest, especially since images of children positiv
in the media are sometimes exploited (monetisation) or become part e

of criminal acts (image theft, stalking and, in extreme cases, even Rather
the abduction of children whose circumstances and details have positiv | 0 0,0% | 3 0,4% | 0 0,0% | 2 0,4%
been made public). The aim of the research was to examine parents’ e

attitudes and behaviours towards cyber security related to posting Neutra | 8 17% | 29 | 6,3% | 30 | 65% | 7 1,5%
images of their children online, known as sharenting. The | |

mediatisation of everyday life [3]in cybersecurity analysis as part Rather | 10 | 22,7 | 13 | 285 | 16 | 364 | 68 | 14,8
of the ‘media environment of childhood’, where it is technology negativ | 4 % 1 % 7 % %
that shapes the norms, ideas and parenting practices of | g

contemporary parents, implying various forms of the phenomenon Very 67 | 146 |11 | 244 |77 | 168 |10 | 222

in question [4,5]. negativ % 2 | % % 2 | %
e
2. Research objective and assumptions Total 18 399 |27 | 601 |18 |599 |27 |401
The aim of the study was to identify parents' attitudes and . 3 1% 6 | % 3 | % 6 | %
behaviours towards cybersecurity, with particular emphasis on the | Chi x2=10,59, p=0,032 X2 =48,01, p=0,000
phenomenon of publishing images of children on the Internet, |V Vv =0,15 V=032

referred to as sharenting. The analysis focused on the opinions, Cramé
habits and level of awareness of parents living in Poland with at r

least one child under the age of 18. Research questions: How do ANOV | F=0,012,p=0,913 F =10,998, p = 0,001
parents perceive the safety of their children in the context of A

publishing their images on social media? What concerns do they = Note: Chi? — chi-square test result; p — statistical significance; Vc —

have about this phenomenon? effect size index; F — variance between groups / variance within
groups
3. Methodology Source: own research

The results indicate (Table 1) that the vast majority of
respondents perceive sharenting as a phenomenon that has a
negative impact on children — over half of respondents (51.2%)
rated it as rather negative, and another 39.0% as very negative.

The study was conducted using a quantitative diagnostic
survey method, employing a standardised questionnaire. The
research tool consisted of closed questions (single and multiple
choice) and demographic questions. The survey was made available
online via Google Forms, and the study was conducted using the

CAWI (Computer-Assisted Web Interviewing) method between Table 2. Opinion on the right of children to decide on their image

on the internet

September and October 2025. A random sample was used to ensure

the representativeness of the results. The study population consisted Clt7 aRrL;;a;I FEEL —
of parents living in Poland who were raising at least one child.
Based on data from the Central Statistical Office (GUS, 2024), it i N N N
' ' Yes, 14 | 32,2 19 | 414 |18 | 412 14 | 325

was estimated that this population is approximately 8 million
people. With a 95% confidence level and a maximum estimation absolute | 8 % 0 % 9 % 9 %

error of 5%, the minimum sample size was 385 respondents (the ly
sample selection was based on a formula for a finite population). Yes, but
The sample was diversified in terms of gender (60% women and | @MY

40% men) and place of residence (59% urban residents and 41% | fFOM @1 55 | 4800 | 68 (}/4’8 55 (}/2'0 35 | 7,6%
rural residents), in accordance with the population structure Zeret(i'n 0 0
described by GUS. 18_12'9'
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years Table 4. Opinion on media consultation with experts regarding

old) publications involving children

No, it is | 9 20% |14 | 31% |23 | 50% |0 0,0% City Rural Female Male

the areas

parents’ N | % N | % N | % N | %

decision Yes, 13 [ 290 |24 | 534 |22 |486 | 15 | 33,8

I don't | 4 09% | 4 09% | 8 1,7% | 0 0,0% always 3 % 5 % 3 % 5 %

have an Only in

opinion the case of

Total |15 (399 (27 [601 |15 (599 [27 [ 400 | | controvers | %0 | 87% | 25 | 5:4% |36 | 7.8% | 29 | 6.3%
3 % 6 % 3 % 6 % ial content

Chi? x?=11,44,p=0,01 X2 = 23,04, p=0,01 No 4 |09% [4 [09% |8 [17% |0 |0,0%

V V =0,16 V =0,22 Difficult 6 13% | 2 04% | 8 1,7% | 0 0,0%

Cramér to say

ANOVA | F=2,931, p=0,088 F = 16,420, p = 0,000 Total 18 | 399 |27 | 601 |18 | 599 |27 |40,1

Note: Chi? — chi-square test result; p — statistical significance; Vc — 3 % 6 % 3 % 6 %

effect size index; F — variance between groups / variance within Chi? X = 20,65, p =0,00 x> =11,39, p=0,17

groups V Cramér | V=0,21 V =0,16

Source: own research

According to the survey (Table 2), the vast majority of respondents
(73.6%) believed that children should have an absolute right to
decide about their image on the internet.

Table 3. Attitudes towards legal protection of children's image on
the Internet

Note: Chi? — chi-square test result; p — statistical significance; Vc —
effect size index;
Source: own research

The vast majority of respondents (82.4%) believed that
the media should always consult experts on publications involving
children (Table 4). Another 14.1% of respondents believed that
consultations should only take place in the case of controversial

City Rural Female Male content, which may indicate a more flexible approach to media
areas ethics. Only 1.8% of respondents expressed no need for

N | % N | % N | % N | % consultation, and the same percentage (1.8%) had no opinion on the
Definite | 10 | 23,1 |19 | 427 |15 |333 |14 | 325 matter.
ly yes 6 % 6 % 3 % 9 %
Rather 57 12,4 71 155 |10 | 21,8 28 | 61% Table 5. Assessment of the level of protection of children's rights in
yes % % 0 % ' the Polish media
Difficult | 10 | 2,2% | 5 11% |15 | 33% | O 0,0% City Rural Female Male
to say areas
Rather | 10 | 2,2% | 4 09% |7 15% | 7 1,5% N | % N | % N | % N | %
no Very 0 0,0% | 0 0,0% | 0 0,0% |0 0,0%
Definite | O 0,0% |0 0,0% |0 0,0% |0 0,0% good
ly no Good 2 04% |1 02% |1 02% | 2 0,4%
Total 18 [ 399 |27 |601 |18 |[599 |27 |401 Averag 21,6 41 81 | 17,6

3 % 6 % 3 % 6 % e 9 | % 23 | 5,0% 8,9% %
Chi? x> =14,38,p=0,01 x? = 39,05, p = 0,00 Low 12 | 266 21,6 200 |12 [ 281
\% VvV =0,18 V =0,29 2 % 61 | % 92 | % 9 %
Cramér Very 52 | 113 13,3 10,7 | 64 | 139
ANOV | F=14,023, p=0,000 F = 16,1108, p = 0,0001 low % 1 % 49 | % %
A Total 18 | 399 |27 |601 |18 [599 |27 | 401
Note: Chi? — chi-square test result; p — statistical significance; V¢ — 3 % 6 % 3 % 6 %
effect size index; F — variance between groups / variance within Chi? x*=8,50,p=0,04 x? = 57,84, p = 0,00
groups \Y V =0,08 V =0,27
Source: own research Cramé

r
The vast majority of respondents (65.8%) agreed (Table ANOV | F=2431,p=0,120 F =30,791, p = 0,000

3) that children should be legally protected against their parents A

publishing their photos on the Internet, and another 27.9% partially
agreed (‘rather yes’). Only 3.3% of respondents were unable to give
a clear answer to this question, and 3.1% believed that such
regulations were unnecessary. Public support for protecting
children’s privacy in digital media is therefore very strong (nearly
100% combined positive responses). The high mean (4.56) and the
consistent median and mode values (5.00) indicate that the
dominant response was ‘definitely yes’. This means that the vast
majority of respondents recognise the need for formal protection of
children's privacy and welfare in the digital space.
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Note: Chi? — chi-square test result; p — statistical significance; Vc —
effect size index; F — variance between groups / variance within
groups

Source: own research

The vast majority of survey participants expressed a
negative evaluation of the level of protection of children's rights in
the Polish media (Table 5). More than half of respondents
considered it insufficient — 48.1% described the level of protection
as low, and 24.6% as very low. One in four respondents (26.6%)
considered this protection to be average. Only a few assessed the
situation positively — 0.7% chose the answer “good”, while none of
the respondents chose the option “very good”.
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5. Conclusions, Innovations

Based on the analyses conducted, the following conclusions and
recommendations were formulated:

1. The results of the study confirm growing social awareness of
children's rights to privacy and digital autonomy. Women tend to
emphasise issues of safety and responsibility, while men emphasise
children's right to self-determination. This difference may be due to
different social roles and experiences related to childcare. The
results suggest that the vast majority of both urban and rural
residents believe that children should have the right to decide about
their image on the internet, although in rural areas there were more
responses making this right conditional on reaching a certain age. In
cities, on the other hand, there was a greater tendency to indicate
that children have a full and unconditional right to decide on their
image. This means that city dwellers show slightly greater support
for children's autonomy in terms of their online presence, while in
rural areas a more conservative approach is more common.

2. Public support for protecting children's privacy in digital media is
very strong (nearly 100% support). Issues related to children's
privacy and safety online are perceived more sensitively by women.
People from larger urban centres, who are more exposed to social
media and the problem of sharenting, are more strongly convinced
of the need for legal regulations than rural residents, where
awareness of this issue may be lower. The results suggest that the
differences between women and men in assessing the need for legal
protection of children in the online space are clear and statistically
significant, which may reflect different social sensitivities and
approaches to the issue of child safety in the media.

3. Respondents are in favour of consulting experts when creating
content involving children, which indicates an expectation for the
introduction of ethical standards and legal regulations protecting
children's rights in the media.
4. The results indicate a low level of knowledge of media
law and ethics in the area of protecting children's image, which
shows the need for education in this area. There are differences
between urban and rural residents, but they are rather subtle.
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