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Abstract: The subject of the research in this scientific paper is a description of the home pages in websites, with special emphasis on 

definition and classification of elements, which are necessary for the proper functioning of a home page, from the aspect of functionality and 

creativity. The important part of my paper is an analysis of technical methods of their displaying on various users' computers. Here the 

comparative analysis of similarities and differences between a home page and other pages of the same website is made. A special overview is 

made for the correlation between home pages and all the other pages on the website from a point of view of visual harmony and functionality 

of those websites. Additionally, here I give overall directions for using home pages when designing websites, and also a description of some 

opinions and advice on the same topic. After that, I analyze six problems which arise from displaying home pages on the user's computer and 

topics connected with that. I will come across a few solutions for all of them, as well as recommendations for when to choose which solution. 
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1. Introduction 

The basic four rules of design that need to be considered when 

designing a website are: 

- Contrast. The rule of contrast means that the placement of similar 

elements on the same page should be avoided. If the elements (font, 

color, size, line thickness, contour, interval, etc.) are not exactly the 

same, but only similar, then they should be shaped differently. Very 

often, initially the contrast attracts the attention of users of the site. 

- Repetition. The elements of the design should be repeated through 

the entire edition. Colors, contours, textures, mutual relations, line 

thickness, fonts, proportions, graphic concepts, etc. can be repeated. 

Repetition helps for better structuring and enhances the sense of 

integrity. 

- Alignment. Nothing should be placed on the page by chance. Each 

element should have a visual connection with the other elements. 

This gives to the page a clean, sophisticated and fresh look. 

- Closeness. Elements that are in some way related to each other 

should be close to each other. So these elements represent one unity 

and not just a few fragments. It helps information's to be well 

organized and reduces overcrowding, providing the reader with a 

clear structure. 

Although the four basic rules apply also in the web design, 

repetition is the basic rule when shaping a website. The other three 

rules also help, but repeating is what shows visitors that they are 

still on the same site. There must be consistency in the navigation 

and the style of graphic design, repetition of the color scheme, the 

use of the same fonts, the placement of one styled graphic elements 

in the same way on each page, etc. [1] 

A well-organized website should have: a logical structure, 

constant navigation, and clear inscriptions. 

When determining the style for websites, it's good to know 

these two rules: there should be consistency in using the features of 

the design, and in the overall style of the site less is better 

(sometimes the most effective design is simple but elegant).  

Good websites are designed with the ability to increase so to 

meet the new needs of their users, as these needs change over time. 

An important rule regarding the structure of the website is to 

have a structure built in a way that reflects the user's view of the site 

and its information and/or services. The basic mistake is the 

structure of the site to reflect the organization of the company, 

rather than the user's point of view. [15] 

Good websites are more than just random collected pages. They 

have to create a coherent overall impression on the visitor. [18] 

When visitors move from page to page, they should always feel 

that they are on the same site. Although small decorative changes 

are good, the style and structure of the page should not be changed 

at once. Especially recommended are permanent background and 

unchangeable color scheme. Although the content of the pages is 

changed, the "containers" will be the same. On good sites, passing 

from page to page is unnoticeable. 

Information that is repeated on many pages should be displayed 

in one and the same position. The structure and order of pages in a 

website should be logical. [17] 

Each web page should have a clear visual hierarchy. Pages with 

a clear visual hierarchy are distinguished by three distinctive 

features: 

- the more important a given element is, the easier it is to notice it 

(the most important titles should be larger, written in bold font, 

colored with a striking color, fenced with more than the usual blank 

space or placed close to the top of the page). 

- elements that are logically connected, should be also visually 

connected (certain elements which are similar, when grouped under 

one title, will be displayed on a screen in a similar visual style or 

will be put together in a clearly defined area). 

- it is good for some elements to be visibly put inside one another to 

see which is from what part (if a book is part of a given section, it is 

appropriate that the title of the section is located above the title of 

the book, encompassing visually the whole area for the content of 

the page). 

Also, the good visual hierarchy saves time. [6] 

Every page should have a focus (attention center), from which 

the reader should start. This focus is created by implementing visual 

contrasts, for example: large and small elements, dark and bright, 

rectangular and round, many and just a few, etc. [2] Websites are a 

set of different types of pages, but the home page is an inevitable 

part of all sites.  

2. Study Area 

The home page of a website can be considered as a "facade" of 

that site. Facade of the site should always be carefully thought 

about. The face of the website should be attractive and 

unforgettable in order to gain visitors attention. Business people say 

"the first impressions sell". [7] 

Creating a good first impression is more than just looking good 

to everyone. The home page should seductively suggest the content 

of the site. [14] 

The immediate goal of every home page is to answer the 

questions "Where am I?" and "What is this site for?" 

The home pages are relatively permanent places that do not change 

their position, and with that, they help the orientation of the visitors 

on the site. [9] 

Everyone wants a "piece" of the home page. This is the page 

that almost every visitor sees, and for some users, it remains the 

only seen page. Everything that is clearly emphasized on the home 

page is visited a lot more times. [13] 

An attractive presentation of some of the content on the home 

page is an essential part of the information architecture because it 
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allows visitors to immediately find new contents instead of having 

to search for them. 

Without it being a binding rule, most home pages tend to cover 

all content in one screen, which is without vertical scrolling. It is 

often a difficult task. [11] 

The content of the home page should be regularly renewed. If 

the success of the site depends on whether it will be visited often, 

the home page will, in every probability, have to contain content 

that will often be updated. 

The home page can be designed in a way that differs from that 

of the other pages. Of course, the home and the other pages should 

have the same style, but sometimes, depending on the conditions, 

there may be some differences. 

However, the most common communication weaknesses on the 

home pages due to the growing need for increasing the information 

density, including "on the input", are excessive overload with 

elements, as well as poor architecture or complicated site structure, 

whereby users feel helpless as in front of an impossible intellectual 

task. 

To achieve that all communication functions on the home pages 

are enabled is a complex task that requires excellent 

professionalism by editors, designers, and developers. Not only 

should the space constraint be overcome in online communication, 

especially in the design of the home pages, but also the time 

limitations. And not only in terms of the duration of the loading of 

the optical forming factors but also in terms of the limited capacity 

of absorbing information and the resource of attention by the user. 

[3]  

3. Related Research 

Defining all the elements of the home pages of websites is a 

very large task. Here are presented the most necessary elements and 

their possible different characteristics from the same elements in 

other pages of the same site: 

- Basic information about the functionality of the site. It is 

needed to increase the efficiency of the pages by adding personal 

and contact information for the web designer. The basic 

information also includes the date of creation and the date of the 

subsequent or last update of the site. 

- Logo. The logo of a website is usually placed in the upper left 

corner of the screen. The logo on the home page may sometimes be 

(but not necessarily) larger than on the following pages. I find it 

better if the size of the logo is the same for the whole website. From 

the aspect of advertising, less well-known websites can make the 

name and logo a bit larger compared to those of popular sites. 

- A characteristic phrase. One of the most valuable parts on 

the home page is the space next to the site logo. When a phrase is 

visible, visibly related to the logo, it is known that it is a 

characteristic phrase, motto, and is therefore considered a feature of 

the entire site. In websites, a characteristic phrase stands directly 

under, above or next to the logo. [8] 

The characteristic phrase should be a meaningful text that 

characterizes the whole venture - summarizes what it is about and 

what makes it so wonderful. Characteristic phrases are not from 

yesterday - for a long time they are involved in ads, entertainment 

and in printed editions. 

Characteristic phrases are a very effective way to convey the 

message because they are the only place on the page where users 

expect to see a concise presentation for the purpose of the website 

and the company as a whole. 

When selecting a characteristic phrase, the following thing 

should be taken into consideration: 

- the good phrases are clear and informative; 

- badly selected phrases are unclear; 

- the good phrases are exactly as long as necessary. 

Six to eight words are enough to express a complete thought 

and at the same time - just enough, so that they can be easily 

understood and remembered ("Let's make things better" - 

PHILIPS). 

- Something influential (impressive). In order to attract the 

attention of the user, "something impressive" can be placed on the 

home page: graphics, animation, interesting textual content, 

background music, sound effects, video... They enrich users' 

experience, effectively direct attention, emphasize certain moments 

of communication, define the beginning and end of important 

phases, create an impression of the unity of the composition... 

Using all of these "tricks" to attract visitors' attention is not 

necessary, but they add to the attractiveness and clarity of web 

pages and because of that it is often recommended to use them, 

normally in adequate proportions. 

- An informative title. As has been said before, the immediate 

goal of each home page is to answer questions about where the user 

is located and what is the purpose of the visited website. The 

answers to both questions require a clear and extended version of 

the site's name. The name of the company or site should be 

mandatorily placed in a prominent place. It may also be 

recommended to use a domain address and an adequate window 

title. 

The most visible and most obvious element of the design on the 

home page should be the name of the company or the site. This does 

not mean that the name should be the largest element, but at least it 

should be in a place where it is easy to see. Most often it's on the 

upper left side on the web page. 

If the name of the site and the relevant company is of no 

significance or its significance is not related to what is done in the 

company, more efforts will have to be made to help users 

understand it. 

Websites, which are less well-known, need to put a small 

amount of additional identification information on each of the 

internal pages. [8] 

- Navigation. Navigation is the most important element of the 

home page. The way how the site is divided and the section names 

in it can in large amount suggest its functionality.  

For those who visit the site for the first time, the answer to the 

question "What does this site do?" is perhaps the most important 

feature on the home page, but for most other visitors the most 

important function on the home page is to serve as the starting point 

for the site navigation scheme. [16] 

The navigation itself can be done in a variety of ways. In order 

to increase navigation efficiency, it is accustomed to a greater 

number of different types of navigational elements that suit the 

needs of a wide range of visitors. Navigation links and buttons 

should be easily visible and consistent in place. Text links usually 

appear at the bottom of the page. They are usually written in a small 

font and contain only the most important links. The text links that 

are put that way are usually the second set of navigation elements. 

Some authors believe that the home page does not need to have 

a "Home" button because it is quite uncomfortable to press a button 

that doesn't lead to another page. [4] This recommendation should 

be accepted conditionally because preserving the design 

composition and no-disrupting the convenience of surfing for the 

users (easier to get used to the placement of links) suggests that it is 

better to keep the navigation the same. In other words, it's better the 

"Home" button to be on the home page as well. 

Often, the question arises as to how the navigation on the home 

page should be the same as in the rest of the site. It may be 

different, but not too much. Common differences may be the 

following: section descriptions, different orientation, drop-down 

menu, and logo size. 

Also on the home page, more often than on the internal pages, pop-

up windows can also be found by clicking on a specific link. [3] 

- An emotional effect. Emotional effect on users is achieved by 

means of words, color, font and other elements. The home page and 

internal pages should have the same style. The colors chosen are of 

great importance both for the definition of the brand as for creating 

a mood for the site. Standard, easily readable fonts should always 

be used).  

A very significant feature of the home page is that it is one and 

the same for all tastes. Unlike the lower-level pages, the home page 

should appeal to anyone who visits the site, no matter how diverse 

their interests are. 
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- Subheadings. The subheadings divide long text, if it's 

necessary.  

- Search tools. For most sites, it's good to have an easily visible 

search field on the home page. Most home pages require an option 

for searching in a prominent place because most users are prone to 

search and do not want to work hard to get to the connection they 

need, a link by link. For sites where a search is the main access 

mechanism, it makes sense to include a search field at the top of the 

home page).  

- Registration. If a particular site is working with registrations, 

the home page should have links enabling new visitors to register, 

and old ones to gain access. It should also be clearly visible whether 

the user has entered the system. On websites where registration is 

necessary, if it is a new user, or if you need to enter with a 

username and password in the case of already registered users, the 

appropriate registration and logging places should be clearly 

visible).  

- Suggestions. The home page should include all prepared 

advertisements, promotions, and offers. [12] Everyone wants a 

"piece" of the home page. It should not be forgotten that this is the 

page that almost every visitor sees, and for some users, it remains 

the only one seen. Everything that stands out clearly on the home 

page is visited a lot more times. Anyone who participates in a 

particular site wants to have an ad on the home page or a link to his 

section. The battle for territory on the home page can sometimes be 

quite fierce.  

Unfortunately, the need to advertise "everything" sometimes 

leads to hiding and darkening important input points. The problem 

with advertising on the home page is that it works too well. The 

advertised section is pleased with a large number of visits, while 

from the overall loss of efficiency on the home page as a result of 

its overcrowding, all sections suffer. 

Also, the home page is the place where all news or special 

promotions should be deployed, which is intended to attract visitors' 

attention. 

- Choice of language. Many websites use manual language 

selection options. The main ways to implement language selection 

are: using an entry (introductory) page, by placing a language menu 

on the home page or with a language menu that will be on all pages. 

It may be decided to use an entry page only when there is no 

easy way to make a decision to choose the default (standard) 

language on the home page. In the end, if a good default language is 

selected, anyone who prefers that language will be able to continue 

browsing the site without delay. Given slow navigation on the 

Internet space, everything that saves users from viewing an extra 

page is in favor of ease of use. Another argument regarding the 

standard language of the home page is that it often allows users who 

do not prefer this language, at least get an idea of what's on the site. 

So they can take a more objective decision whether they like the site 

and whether they are ready to wait for a page to be loaded in their 

language. When there is a choice between small numbers of 

languages, it may be advised to indicate the names of languages as 

words, by writing their names in their language, for example - 

English and Français. The most commonly used visual symbol for 

language is the flag. 

Whether the initial language selection is made on the entry page 

or on the home page, the user should always be able to change his 

choice on the following pages. The main reason for this is that 

many people enter the site through its internal pages and not from 

the home page (whether from a search engine or because they 

follow a link from a bookmark or from another site). Users may 

also want to change their language if they are multilingual and feel 

that the translation of a particular page is not well made in the 

appropriate language. In general, bad translations should be 

avoided, but in practice users often prefer to read technical 

materials in their original language rather than in translation. 

- Social media icons. With the development of social media 

practically we can very rarely encounter a website that is not 

accompanied by a profile in one of them. The right place where you 

need to have links to the additional site profiles in social media is 

the home page. Very often these links appear on all other pages too, 

but their existence at the home page is almost obligatory. [5] 

The listed and analyzed elements are the most important for one 

home page. Of course, there are always possible exceptions, but for 

them, there should be a clearly defined reason. In web design, as 

with all other types of design, written rules and recommendations 

should be considered flexible and, therefore, sometimes they don't 

have to be strictly respected. 

Taking into consideration everything the home page needs to 

accomplish and fulfill, in one already complicated website, it is 

simply not possible to satisfy each of the above requirements. 

Creating the home page is inevitably linked to compromises.  

4. Findings/Results 

In this part of the scientific paper are six problems that arise 

from the displaying of home pages and their elements from 

websites on users computers. There are several solutions to the 

problems and making recommendations for when to choose which 

solution. 

4.1. Problems with Lack of Knowledge that the Site Logo 

Serves as a Link that Leads to the Home Page 
The unwritten rule that the logo of the site also serves as a 

button, leading to the home page is increasingly imposed. This is a 

useful idea, which is good to be accepted from every website. That 

way it will be much easier to navigate through the site because users 

will always be able to go to the home page and start all over again. 

[10]  

But a surprising number of users do not know about this rule. 

To improve that, the word "Home" (home page) should be 

discreetly added to the logo on the site everywhere. In this way, 

users will know that they can click on the logo. While this unwritten 

rule becomes common knowledge, there should be a link to the 

home page in sections and/or tools. 

4.2. Problems with the Different Navigation on the Home 

Page and all other Pages in the Websites 
One of the main rules for deploying navigation on all pages on 

one website is that it should be consistently equal. This rule has two 

possible exceptions. The first is the home page. It is not like other 

pages - it is burdened with other responsibilities and should be held 

to other promises. Sometimes it does not include permanent 

navigation. 

The usual differences are the following: 

- sections descriptions. Since the home page should show as much 

as possible from that what is behind it, it's not a bad idea to add a 

descriptive phrase to the name of each section, and even specify the 

subsections - something that not every page has space for. 

- different orientation. The home page often requires a radically 

different layout compared to all others. This means that it may be 

more appropriate to use horizontal instead of the usual vertical 

navigation on site, or vice versa. 

- more space for the logo. The site logo on the home page is 

sometimes larger than in the permanent navigation. It's good next to 

the logo to have a little free space for a characteristic phrase, which 

is not mandatory to appear on every page. 

- drop-down menus. Because the space on the home page is 

severely restricted, web designers are constantly looking for ways to 

increase it. One of the most common ways to do this is by using 

drop-down menus. 

It is also important not to make unnecessary changes. The home 

page navigation and permanent navigation should have enough 

common features so that visitors can immediately understand that 

it's about two different versions of the same thing. The most 

important thing is to preserve the same names of sections 

everywhere - sequencing, specific words, and grouping should not 

be different. It is also good not to change the visual features - the 

same font, colors, and registers of the letters. 

4.3. Problems with the Visual Presentation of the 

Language on the Web Pages 
The most used visual symbol for language is a flag, but, 

unfortunately, flags represent states, not languages. The problem 
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with the use of the flag as a symbol for language selection is that 

some languages are spoken in more than one country, and in some 

countries, the official languages are more than one. The example 

can be used with the English language. Using the US flag to mark 

the English language is the obvious insult for English people (they 

are in fact its creators), but that also irritates Canadians and many 

others. Of course, the use of the Canadian flag is also not 

appropriate, because they speak English and/or French. 

Alternative icons with national stereotypes can be set as well, 

but there is a risk that they will be offensive (for example, not all 

Americans wear cowboy heats). It is usually the best to avoid icons 

and simply write languages with words. However, flags can be used 

that correspond to the geographical location of the service and its 

primary target audience. As an example, one tourist website in 

continental Europe can use United Kingdom flag for the English 

language, except if the website is primarily targeted for American 

tourists, and on the other hand, one tourist website in America could 

be using the USA flag if their primary targets are not European 

tourists. An English flag can be used, but it is not recommended, 

because not many people outside the UK know regional flags of 

England, Scotland, Wales, Northern Ireland, etc. 

The other possible solution is using two flags in the size of one 

so that each flag will take half of the space. The separation can be 

made horizontally in the middle, vertically or diagonally.  

4.4. The Dilemma with Presenting the General 

Information about the Site on the Internal Pages 
The site name should be repeated on all internal pages because 

users can enter the site from anywhere, not only from the home 

page. Users entering the site using a search engine or tracking a link 

from another site should be able to clearly define which site they 

have entered. At the same time, however, the internal pages should 

focus attention on the particular content rather than presenting a 

general greeting or describing the site (these two goals should be 

reserved for the home page).   

It is clear that there is a contradiction - on the one hand, 

between the need to make a presentation to people who have 

entered from any page, and on the other - the need to isolate general 

information and higher levels of navigation only on the home page. 

The solution to the problem depends on how often is expected users 

to enter the site from the internal pages and how much the site is 

impressive and popular. If the site is unmistakably recognized by 

most users, it is not necessary to place general information on 

internal pages. Only, each page should have a clearly visible link to 

the home page. It is recommended this link to be located in the 

upper left corner of the page, which is the recommended place for 

the name and logo of the site. 

4.5. Problems with Overloading the Home Page with Ads 
The problem with advertising on the home page is that it works 

too well. Everything that has a clearly visible hyperlink on the home 

page will surely have more visits (many more), which makes site 

owners think: "Why not add another hyperlink again?". The 

problem is that the advantages and disadvantages of adding more 

items to the home page are not distributed equally. The advertised 

section is impressed by a large number of visits, while from the 

overall loss of efficiency of the home page as a result of its 

overcrowding, all the other sections suffer)  

Preventing that the home page doesn't get ad overload requires 

constant care, as it usually happens gradually, with the slow, but the 

unyielding addition of just one more thing. All website owners 

should be aware of the danger of overloading the home page and 

they need to use other methods to increase visits to their site, for 

example, their ad placed on other popular websites or rotating ads 

that use the same space on the home page. 

4.6. Problems with Sounds on the Websites 
An increasing lack of sound in web space is a complaint that is 

often met among media professionals. Some of them think that 

sound is the most powerful means of creating mood and 

manipulating emotions. The real environment of the users should 

never be forgotten. Unexpected sounds are frightening and violate 

the sense of privacy and control. However, many websites play with 

the idea of integrating audio - to give the mood, to follow the 

action, to advertise the site, and so on. 

Adding sound to the website (whether it's an easy-to-use 

surround sound for moods or sounds from the interface) is very 

often chasing users away, especially when they cannot turn off the 

sound. Of course, there are exceptions - certain types of sites are 

expected to have sound (like for example, congratulations online). 

But the ability to turn off the sound should always be available. 

Therefore, a visible On/Off switch should be placed so that users 

can get rid of the sound without having to leave the page.   

Most often, the problem with audio on websites occurs upon 

first entering a specific site (usually home page). The user is not 

familiar with the sound component of the website and a variety of 

inconveniences can arise during its use. It's good the "On/Off" 

switch to be on every page of a certain website, but its existence 

should be mandatory on the home page. The sound settings (will the 

user hear the sound or not) should remain as same as it was at the 

first choice (it’s usually made on the home page) while surfing the 

entire website, with the possibility to it change on each page.  

5. Conclusion 

Modern website design allows designers themselves to decide if 

and when will they use standard rules for a home page, of course, 

together with all the other standards and norms that exist when we 

want to shape one stylishly designed site. 

The conclusion that can be made from all of the above 

mentioned is that this area is extensive and offers many 

opportunities for research and analysis. Due to a large number of 

problems which occur in this area, usually, there is not only one 

correct solution. 

For the most appropriate solution to be chosen, a lot of data 

should be collected about desires and habits of potential users, as 

well as the technical features of their computers. The solution needs 

to be found based on those information’s. Sometimes, depending on 

the situation, it is possible to apply a combination of multiple 

solutions simultaneously. 

One of the decisions that will qualify the quality of that site and 

its aesthetics and technical aspects is how good the quality of the 

home page will be. The need to find the appropriate balance 

between designer visions, users' expectations, and technical 

possibilities is one of most common problems which all website 

designers meet. 

Web designers must be aware of market needs and business 

expectations of a site owner if they wish to create a visually perfect 

website implementing all their ideas and imagination. The other 

segment of this problem is users and their needs and requirements 

when using the Internet. And at the end here are technical 

parameters and limitations that very often can represent a key factor 

in the decision if and which website should be visited and used.  

Today, when there are millions of sites with the same or similar 

topics, the downloading time is one of the main parameters when 

choosing which website to visit.  

All these aspects should be considered when deciding which 

solution to choose to resolve these problems. 

The conclusion is that there is no universal solution for all the 

possible problematic situations. It should also be noted that the 

abundance of a variety of program languages and codes allows 

other solutions too, depending on the used languages and codes.  

This subject, as well as everything else with web design, is very 

progressive. Some other possible solutions to the problems in this 

science area will be undoubtedly produced using many various new 

innovations and opportunities.  
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