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Abstract: This article represents a review of good practices in crowdfunding. The subject is the opportunities which create conditions for 
using the crowdfunding process by entrepreneurs and perspectives for implementation of this good practice in Bulgaria. The concept of 
crowdfunding in Bulgaria is mentioned a lot but barely in the last few years can be observed the standing out of pronounces examples and 
good practices. The appearance of financial instruments for starting technological companies promises to become an accelerator for the 
entrepreneur ecosystem in Bulgaria. This paper examines how different platforms in crowdfunding campaigns influence the entrepreneur’s 
choice of targeted crowdfunding goal. 
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1. Introduction 
The development of markets and market relations leads to 

enhanced competition and increased consumer demands, making 
quality a factor in the success and survival of organizations. The 
significance of the topic is central to discussions, research and 
organizational activities in the field of manufacturing and services, 
as a prerequisite for improving quality are the opportunities for 
flexible financing of organizations (Angelova and Pastarmadzhieva, 
2017). Despite the growing importance of crowdfunding, academic 
research is still very limited and typically focused on understanding 
the dynamics behind the decision on the form of crowdfunding to 
adopt or engage in, and the characteristics of successful campaigns 
(Mollick, 2014). Crowdfunding has become a key research trend in 
recent years providing a new form of acquiring funding for 
innovation projects from users prior to the realization of the product 
in a 'market before the market' (A.Brem et.al., 2017). 

The dynamically changing macroeconomic environment as well 
as the conditions of the ongoing economic crisis put businesses in 
the everyday need to „fight for survival“, to be flexible, to respond 
adequately to the newly created conditions and to constantly adapt 
to them. This in turn implies seeking new forms of competitive 
behavior strategically placed and helping not only to keep them on 
the market but also to ensure their sustainable development. 
Leaders, good practices, offering innovative solutions, achieving 
innovations, delivering higher value to consumers are successful. In 
the context of the above mentioned (and not only) the issue of 
boosting competitiveness through innovation financial solutions 
such as the crowdfunding process is becoming more apparent and 
becoming an imperative for both business units and the economy at 
national and global level.  

The object of this report is the crowdfunding process and its 
implementation in the Bulgarian business practice.  

The subject is the opportunities which create conditions for 
using the crowdfunding process by entrepreneurs and perspectives 
for implementation of this good practice in Bulgaria.  

The researcher’s thesis in this report is that the adequate use 
and implementation of good practices and mechanisms for 
crowdfunding by entrepreneurs is a condition for a successful 
realization and future development and as a result providing a 
competiveness of the Bulgarian economy.  

The concept of crowdfunding in Bulgaria is mentioned a lot but 
barely in the last few years can be observed the standing out of 
pronounces examples and good practices. The appearance of 
financial instruments for starting technological companies promises 
to become an accelerator for the entrepreneur ecosystem in 
Bulgaria. In the last years had been founded a lot companies that 
produce for the global market. But this is just the beginning and 
following the words of Brad Feld (a successful investor in 
technological companies in the USA) in one of his books “to build 

well - functioning entrepreneur ecosystems every day must have a 
vision about what must be done for the next 20 years” (Feld, 2012). 

The predominant opinion is that in the middle of 2017 the 
business climate in the country becomes better and the activation of 
economy gives hope that Bulgaria starts to go out of crisis. In the 
press and official sources more often appear hopeful statistic data 
and macroeconomic analysis. The basic reason for that is the 
ongoing reconstruction of Western Europe that influences Bulgarian 
exportation to those countries. 

2. What is crowdfunding? 
Crowdfunding is a subject of growing interest for both scholars 

and policy makers. Many studies in the literature have analyzed 
crowdfunding market, participants’ motivations, benefits and 
drawbacks, mainly on the basis of real user-experiences on the most 
popular crowdfunding platforms i.e. M. M. Gierczak (2016), 
Guidici et. al. (2013), J. Hemer (2011), etc. Crowdfunding is on the 
rise: its volume grew 1000% in only three years and is about to 
outpace worldwide venture capital spending (A. Hoegen, 2017). 

While collective financing has a long history going back to the 
18th century, crowdfunding is typically situated in the emerging 
literature on crowdsourcing. Since the term emerged in 2006, 
crowdsourcing has been of interest to industry and academics alike. 
With the power of the Internet, it has been used by individuals and 
organizations to efficiently outsource tasks to large undefined 
groups of people (Howe, 2006). 

It should be mentioned that interesting opportunities are offered 
by the crowdfunding and this process is investigated by many 
scientists who gave some guidelines to entrepreneurs for running a 
successful campaign. Crowdfunding can be loosely defined as the 
fundraising for a project or a venture by a group of individuals, 
instead of professional parties (e.g. banks), usually taking place 
online - without any intermediary or through dedicated platforms 
(Schwienbacher and Larralde, 2012). It represents a promising 
source of funding for many types of actors that do not find solutions 
suited to their financing needs, mainly valuable for small and 
medium enterprises (OECD, 2015). There are number of 
investigations focused on this topic and should be mentioned the 
approved good practices in Bulgaria.  

Angela Mariani et. al. (2017) investigates a case study research 
that explores the experience of the first wine-dedicated 
crowdfunding platform, namely Fundovino. The crowdfunding 
reward model, mainly in the form of pre-selling, represents a great 
opportunity and is ideally suited for the wine sector since an 
overwhelming majority of producers is represented by small 
entrepreneurs that have difficulties in accessing other forms of 
financing, but also because of some products and consumers’ 
specific features (Mariani et al, 2017). 

Theodore Lynn et. al. (2017) investigates the network 
characteristics of an issue-centred public on Twitter organised 
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around the hash tag crowdfunding. They examine the characteristics 
of the crowdfunding public including the degree of connectedness 
and prominence of sub-networks, and key brokers within these sub-
networks. Being the first study to examine the crowdfunding public 
on Twitter, their paper provides original insights into the 
characteristics of the crowdfunding public on Twitter. 

Ajay Agrawal et. al. (2015) examines a crowdfunding platform 
that connects artists with funders. Although the Internet reduces 
many distance-related frictions, local and distant funders exhibit 
different funding patterns. Local funders appear less responsive to 
information about the cumulative funds raised by an artist. These 
findings provide a deeper understanding of the abilities and 
limitations of online markets to facilitate transactions and convey 
information between buyers and sellers with varying degrees of 
social connectedness. 

Social media and the so-called ‘power of the crowd’ is being 
used to solve problems for organisations through contests, 
collaborative communities, crowd complementors and crowd labour 
markets. For early stage start-ups, the combination of social media 
and crowdsourcing is solving two problems – attracting external 
finance and early-stage, often pre-product, customers (T. Lynn et al, 
2017). 

3. Investigation of the crowdfunding in Bulgaria  
3.1. Good practices and examples using the 

crowdfunding process 
The unclear regulations and restrictions over business are on 

principle one of the basic enemies of the entrepreneurship. When 
employees participate in organizational crowdfunding, they seek 
partial funding from their existing social networks. Among 
proposers of projects, teams with larger social networks tend to be 
more successful in reaching their funding goals. In Bulgaria an 
obstacle for developing of this environment is the lack of personnel 
as well as the lack of entrepreneur culture. It’s necessary the 
creation of positive examples for entrepreneur’s image 
improvement in the country together with building the idea in 
owners for the opportunities that crowdfunding provides.  

The current economic and financial crisis mostly come to the 
fore the key meaning of entrepreneur activity that is expected to be 
an engine of the economy revival and society as a whole including 
their post crisis development. The global economic history gives a 
lot examples how people’s willingness to create and manage own 
companies taking a definite risk is a basic force of economics’ 
revival after depressions and crisis. The current crisis puts the 
entrepreneur culture, sense and behavior of the humanity using such 
challenges but in a new more complicated and specific context. 

While the literature offers a detailed and comprehensive picture 
of decision-making for traditional startup financing or bank loans, it 
does not provide a holistic understanding of decisions to invest in 
crowdfunded ventures (A. Hoegen et. al., 2017). 

Crowdfunding changes the way of thinking, transforms the way 
people exchange their products and in practice it changes 
everything that needs good financing. It should be investigated how 
crowdfunding impacts constituent dimensions of user innovation 
theory such as user motivation, user role, user community, 
collaboration between users and user investments. In the last years 
are observed many websites that propose different aspects of 
crowdfunding. These websites can be divided into two basic 
subgroups: donation-based funding site and investment-based 
funding site. 

The donation-based funding sites are focused in donations for 
creative and innovative companies. These sites do not bring any 
kind of profits or share for the investors. Usually the funders receive 
different kinds of rewards or discounts according the level of 
particular financing. This crowdfunding is used when you need fast 
gathering money for the idea. 

The investment-based funding sites receive financing in 
exchange of stocks or share incomes of the company or 
organization. In this case the funders are determined as investors. 

The most famous and trusted crowdfunding websites are: 

1. www.kickstarter.com  

It is one of the pioneers in the crowdfunding process. This is the 
most famous donation-based funding site that gives an opportunity 
for fast gathering funds for personal art projects. Kickstarter helps 
artists, musicians, filmmakers, designers, and other creators find the 
resources and support they need to make their ideas a reality. Tens 
of thousands of creative projects — big and small — have come to 
life with the support of the Kickstarter community. 

2. www.indiegogo.com  

It gives crowdfunding opportunities for personal needs, to find 
clever and unconventional things that solve everyday problems 
large and small. By giving entrepreneurs everywhere a platform to 
launch new and groundbreaking products, this website helps surface 
innovations in tech, design, and much more, all before they go 
popular. 

3. www.gofundme.com  

Gofundme is a personal fundraising website based upon 
crowdfunding for family and friends. The campaign can be 
published in social media like Facebook, Twitter, etc. and the 
company’s motto is “Crowdfunding for everyone”. Launched in 
2010, GoFundMe is the world’s largest social fundraising platform, 
with over $5 billion raised so far. “With a community of more than 
50 million donors, GoFundMe is changing the way the world 
gives”. 

4. https://quirky.com/  

Quirky is suitable for financing of different technological and 
IT inventions. It is a free community-led invention platform that 
brings real people’s ideas to life. This websites provides a good start 
for young researchers who wish to realize their innovative projects. 
Quirky makes inventing and selling products possible by pairing 
inventors with product designers and big manufacturing companies 
that can bring their ideas to life. 

5. www.crowdfunder.com  

Crowdfunder has the largest investors net in crowdfunding. 
Through access to capital and education, they empower thousands 
of entrepreneurs to grow high-impact ventures. Crowdfunder is the 
equity crowdfunding leader for sourcing and funding high-growth 
ventures with a network of over 130,000 entrepreneurs and 
investors. Crowdfunder and its VC Index Fund provide the 
opportunity for direct online investment into single ventures, as well 
as diversification into a broad VC-led portfolio (Index Fund) of 
early-stage startups - backed by many of the world’s leading 
Venture Capital firms and private investors. It includes 
$160,000,000 investment commitments on the platform; 12,000 
individual and institutional investors; 36,000 companies; funded 
100+ deals at an average deal size of $1.8M. 

6. www.investedin.com  

INVST is an invite only investment platform for sophisticated 
accredited investors to invest in institutional quality deals. Utilizing 
proprietary social technology, INVST streamlines and amplifies the 
capital introduction process while offering relationship, tracking 
and deal management tools for fund managers, third-party 
marketers and investors. The entrepreneur can launch a custom 
crowdfunding platform in minutes. It provides everything to run a 
successful crowdfunding company. 

Z. Wu (2017) presents a model to study market incentives of 
crowdfunding platforms’ optimal information reporting strategy 
when there is uncertainty on projects’ returns. In the report she finds 
that under certain conditions, the potential competition from a new 
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entrant gives the incumbent crowdfunding platform an incentive to 
bias the information on borrowers’ risky projects. However, the 
uncertainty resolution provided by a third party (e.g., regulator, 
media) could reduce the incentive. 

One of the best examples for a company that had used 
crowdfunding in Bulgaria is Oculus Rift – after they had been 
rejected by the traditional financial services they publish their 
campaign in Kickstarter, gather financing for a very short time and 
start business development that as a result becomes very successful 
and they sell the company for a lot of money (Iv.Ivanov, 2017).  

3.2. A focus in crowdfunding problems 
The investigations in the field of crowdfunding give opportunity 

for gathering a correct idea of the problems in front Bulgarian 
entrepreneurs. The negative influence of crisis can be generalized in 
the next fields:  

- Little is known about the consequences of participation on 
employees' social networks, during and after the crowdfunding 
campaign; 

- A lack of courage and positive examples in the society for 
achieving success by crowdfunding that falls down the motivation 
level; 

- A lack of information about the crowdfunding process; 

- A difficulty in finding a support by the organizations and the 
lack of a regional based center for financing innovation ideas. 

In a study of Michael Muler et al (2018) of activity logs and 
social networks from a very large scale organizational 
crowdfunding campaign, is found that people in different 
crowdfunding roles experienced different degrees of growth in their 
social networks, during and after the crowdfunding campaign, as 
compared with baseline nonparticipants. 

Many researchers argue that crowdfunding platforms may give 
rise to a more widespread occurrence of user entrepreneurs, who 
found a firm to commercialize their product or service in a 
marketplace they have created for their own need (A. Brem at.al., 
2017). Hence, they show the development from traditional user 
innovation to crowdfunding-enabled user innovation, which 
democratizes not only the creation but also the more large-scale 
commercialization of new products and services. 

4. Conclusion 
The economic crisis in Bulgaria affects almost all economic 

operators and sectors in the country because the market 
compression had a negative influence over the business and 
entrepreneurship activity. Together with this the crisis creates also 
many opportunities which can be used by people with entrepreneur 
potential like crowdfunding but it’s necessary the country to create 
conditions for raising the entrepreneur’s activity and to support 
enterprises that create additional value in economy. The ratification 
and assistance of current and future entrepreneurs is a basic 
mechanism for reviving the Bulgarian economy and put the 
foundation of after crisis development. The underestimation of 
innovations and the necessary competencies in entrepreneurs and 
managers obviously will slow down the Bulgaria’s going out of 
crisis. Even more, it will be missed the opportunity for laying a 
stable foundation of the successful and sustainable competitive post 
crisis development especially because the fact that is not observed 
the identification of new post crisis entrepreneurs. It’s deeply 
noticed the lack of a strategy and support for financial innovations 
like crowdfunding that provide to start-ups in Bulgaria a fast way 
for realizing their ideas. Precisely they can be the development 
engine uniting technical and business skills, abilities for taking 
risks, avoiding mistakes and drawing lessons from the current crisis. 
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