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Abstract: Financial of education raising issue Many in country considered as _ Financial of service of customers rights protection  

Constituent part . of the issue from relevance based on many in country already postponed concrete steps this In the angle , they between in 

Georgia too . of the article The goal is to review Financial Education as _ of customers protection Constituent basic part existing problems 

and this problems solution possible ways Imereti in the region . 

in the article has been conveyed If what There will be consequences financial to the growth of education In Georgia , Imereti in the region , 

namely : to increase of the population Financial sustainability level and to improve Their Financial Prosperity _ reduce of poverty level _ to 

increase savings ; hand to facilitate of customers rights protection . 
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1. Introduction 
In the research ,,The meaning of financial education for 

customers rights in Imereti region” an attention was drawn on issues 

such as : 

 Financial of education common level; 

 Financial knowledge; 

 Financial behaviour as control mechanism ; 

 Financial Sustainability , Financial Attitudes and Financial 

Engagement . 

The research analysis allowed us to create an idea about the 

financial well-being of consumers in the Imereti region, which is as 

follows:  

 Financial education average level in Imereti region is low , in 

particular vulnerable in groups ( pension age , school  age , 

among immigrants and  other ); 

 Financial knowledge regarding respondents views so 

distributed : skills _ _ improvement which _ is connected 

financial processes ;  

 Financial behavior regarding respondents opinions, these are: 

They often use financial services through electronic channels 

to receive salaries, transfers, utility bills, online transactions, 

etc. But there is a significant portion of customers who do not 

have access to such services, so they have to pay more in cash 

transactions; 

 Financial sustainability in terms of Yes , 65% of respondents 

are active Saver , however , from them Only 30% of them long 

term financial goals . research analysis also He showed us that 

of respondents most Part amount no keeps on deposit, which 

indicates Financial institutions towards on trust , which 

connected various with factors ; 

 As for the financial attitude in this regard, the majority of the 

respondents think that money should be spent because it gives 

them more pleasure; 

 Regarding financial inclusion, it should be noted that 76% of 

the respondents know about at least 4-5 financial products, and 

54% of the respondents expressed mistrust of financial 

institutions.in the article also attention is focused that on 

directions which important role will perform posed problems 

in solving. These are : 

 Providing financial education to the younger 

generation; 

 Encouraging wise financial behaviors of the 

population and promoting the formation of attitudes; 

 Increasing use of publicly available, unbiased 

financial information, resources and channels; 

 Creation and development of cooperation mechanisms 

with interested parties. 

 

1 . A financial goal 
The financial goal can be of many types: buying something, 

financing education, buying household items, covering unexpected 

expenses, creating savings, etc. Differentiate financial goals 

according to their maturity. Short-term goals can be achieved in a 

few weeks or months, and they are not associated with large 

financial costs. Achieving long-term financial goals requires a 

relatively large amount of time and expense. Such a goal can be, for 

example, the purchase of real estate or a car, as well as traveling 

abroad and others. [1] 

One of the important aspects is that the time required to collect 

a particular amount is realistically estimated and it is also necessary 

that the amount saved is kept safely. 

In order to save money, we may need to use different financial 

products, about which we should have as accurate information as 

possible, because along with the benefits, possible accompanying 

risks should also be taken into account. At the modern stage, the 

simplification of access to financial products and the activation of 

various international networks have had a negative impact in a 

certain aspect and have contributed to the development of 

fraudulent schemes due to which people suffer financially. That's 

why it's important to have information about the most common 

forms of financial fraud and practical tips to help you avoid fraud. 

 

2. National strategy of financial education
 

On the International Day of Education, November 24th, 2022, 

the new national financial education strategy developed by the 

National Bank of Georgia was signed in order to protect the rights 

of consumers. The National Bank carried out activities aimed at 

increasing the financial education of the population even before the 

creation of the strategy, however, after the creation of the strategy, 

these activities took a more organized and systematic form: more 

interested parties were involved in providing financial education to 

the population, including representatives of the financial sector and 

donor organizations of the relevant profile, as well as higher 

education institutions. and public institutions. [2] 

After the creation of the strategy, a number of important steps 

were taken in the direction of raising financial education: financial 

education issues were integrated into the national curriculum of the 

basic level, and appropriate training of teachers was started; Created 

the first financial education web-portal - "Finedu" ( 

www.finedu.gov.ge ) and its supporting pages on social media; 

Annual awareness raising events, competitions, webinars and 

trainings etc. were held. 

Despite the number of activities implemented in the direction of 

raising financial education, the main challenge remains to cover all 

target groups, implement activities tailored to them and ensure the 

sustainability of these activities. 

In 2019, based on the methodology of the International Network 

of Financial Education of the Organization for Economic 

Cooperation and Development (OECD/INFE Toolkit), a repeated 

study of financial education of the population was conducted, which 

showed that the level of financial education of the population of 

Georgia is still below the average of OECD countries, as well as the 

average of 26 countries participating in the international study, and 

2016 It does not differ significantly from the indicators of a similar 

study conducted this year.[3] However, it should be noted that 
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financial education issues were not yet integrated into the national 

curriculum and school textbooks at the time of the research. 

The National Bank of Georgia has published the results of the 

study of financial education of micro, small and medium 

entrepreneurs in 2021. According to the results of the research, the 

financial education score of Georgia earned 10.3 points out of 17 

points scale, which is 60% result. This result is lower than the 

average of the countries participating in the study. 

The indicator of the level of financial education consists 

of several indicators, the results were distributed as follows: 

indicator of financial knowledge - 3.1 points out of 5 possible 

points. Indicator of financial behavior - 5.6 out of 9 possible 

points, indicator of financial attitude - 1.6 out of 3 possible 

points. 

It should be noted that in all three components and, 

accordingly, in the case of the overall score of financial 

education, both the businesses and the population in the 

capital showed a higher level compared to the regions. [5] 

 

3. Financial education in Imereti 
Financial education is a process, as a result of which a person 

better understands the nature and risks of financial products, based 

on available information, instructions and objective advice, 

develops skills and confidence in himself - to make informed 

choices, knows where to go for help and take other effective actions 

to improve financial well-being. [4] 

A study was conducted to study the level of financial education 

in the Imereti region, the analysis of the results of which showed the 

following picture: the students and professors of Akaki Tsereteli 

State University (115) participated in the study, as the university is 

the only state higher education institution in the Imereti region. 

Among the respondents, 22.7% were male and 77.3% were female; 

According to age, the respondents were distributed as follows: 15-

25 years old -65.2%, 26-45 -4.3%, 46-60-26.1%, 60+ -4.3%, 

according to education, the respondents were distributed as follows: 

student - 65.2%, with higher education - 34.8%; According to the 

awareness of financial products, the respondents are as follows: yes-

72.7%, partly -22.7%, no-4.5%; Regarding the use of financial 

products, the respondents' answers were distributed as follows: 

often - 69.6%, rarely - 26.1%, I do not use at all - 4.3%; Regarding 

the use of financial products (see diagram 1) 

 

1. Which financial resources do you use? 

 

Diagram 1. 

 

69.6% of the surveyed respondents have formal financial 

education, and 30.4% have informal financial education; Regarding 

trust in financial institutions, the respondents' answers were 

distributed as follows: yes - 47.8%, partially - 52.2%; The results 

regarding the frequency of use of financial services are as follows: 

(see diagram 2) 

 

 

 

 

 

2. How often do you use financial services? 

23%

54%

14%

9%

0% ONCE A WEEK

SEVERAL TIMES A
WEEK

ONCE A MONTH

SEVERAL TIMES A
MONTH

NEVER

Diagram 2. 

 
To the question - how accessible it is to obtain knowledge 

about financial services, the answers of the respondents were 

distributed as follows: sufficiently accessible - 30.4%, accessible - 

52.2%, less accessible - 17.4%. Regarding the question, what 

activities should be carried out in the Imereti region to raise the 

knowledge of the population in the financial field, the respondents' 

opinions are as follows: 

 to provide the population with transparent and easy-to-

understand information about specific financial products; 

 public trainings; 

 More publicity is needed from the banking sector on this 

topic; 

 In our opinion, public lectures should be held to raise the 

knowledge of any citizen; 

 We think that public trainings should be held, booklets should 

be distributed to citizens, where certain financial terms and 

processes are defined. Daily short stories on television with 

similar financial terms understandable to the population will 

also be beneficial; 

 Community training in financial terms; 

 Community training. 

 

Financial education in Georgia, in particular in the Imereti 

region, can: 

- to increase the level of financial stability of the population 

and improve their financial well-being. 

- Reduce the level of poverty, especially among vulnerable 

groups. 

- increase the amount of savings. 

- Increase financial inclusion by raising awareness of and 

providing access to financial products. 

- Contribute to the strengthening of the framework for the 

protection of consumer rights. 

- To improve the financial management skills of the younger 

generation as well as micro and small business owners. 

- To increase the awareness of individuals about the 

importance of long-term savings. 

- To ensure equal opportunities for women and men in terms of 

financial knowledge and confidence. 

- Help immigrants and their families manage their shipments. 

- to facilitate the distance dissemination of financial education, 

- To promote the development of financial skills from an early 

age. 

After acquiring financial knowledge, it is important to apply 

the acquired knowledge in practice in order to make effective 

decisions. On the other hand, an effective decision means an 

informed and responsible decision that meets the needs of the 

customer at the given moment. 
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4. Conclusion 
Thus, improving knowledge and skills related to money 

management, budgeting, and short-term savings is expected to help 

reduce financial stress and overwhelm, and increase individuals' 

financial confidence. In addition, raising awareness about formal 

savings and ways to save will be beneficial for the population of 

Imereti region in the long term, as well as for the development of 

capital markets in the country. 

Financial education will increase the economic and financial 

capabilities of the young generation in the Imereti region, as well as 

strengthen their entrepreneurial skills and encourage them to create 

businesses. This will help them to make such important decisions at 

an early age, which will help them to be financially prepared to 

meet the retirement age and to better use their financial and 

economic opportunities. 

Thus, financial education in the Imereti region can contribute to 

improving the level of financial inclusion, reducing poverty and 

income inequality, managing financial risks and protecting 

consumer rights, creating and developing micro, small and medium 

businesses, as well as preparing the young generation for the future 

life. 
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